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DELPHINE DAMBRY NAMED 

VICE-PRESIDENT OF CORPORATE EVENTS AT WMH PROJECT 

 

 

 

 

 

The WMH Project Group announces the appointment of Delphine DAMBRY as Vice President 
in charge of the Group’s Corporate Event activities. 

Her appointment will take effect on September 1, 2025. 

 

With a rich and well-recognized career, Delphine DAMBRY began her professional journey in 2002, 
working at various agencies before founding Cocotte Communication in January 2013, which she 
has led for the past 12 years alongside Philippe NODET DE LA MOTTE, director of the Los Angeles 
(USA) office. 

Delphine DAMBRY’s appointment as head of the Corporate Event division reflects the Group’s 
ambition to combine creativity, expertise, and strategic vision to better serve its clients. 

At the beginning of 2025, Cocotte Communication joined the WMH Project Group, marking a new 
milestone in the Group's growth and diversification of its services. 



 
Delphine also joins the Group’s Executive Committee, which now comprises 10 members. 

“I believe in the power of connection, shared ideas, and engaged teams. This new role allows 
me to unite people around a clear ambition: creating meaning and connection through 
memorable events” says Delphine DAMBRY, co-founder of Cocotte Communication. 

“We are very pleased to welcome Delphine to this key position. Her entrepreneurial 
background and expertise are major assets in further advancing the excellence and 
innovation of our Corporate Event activities” announce Marc FISCHER & Franck CHAUD, co-
founders of the WMH Project Group. 

 

 

 

About WMH PROJECT: 
WMH Project is one of the leading non-media communications groups in France and Europe. Each year, it delivers 
over 1,500 communication initiatives for corporate and institutional clients in more than 100 countries. With 440 
employees based in Paris, Bordeaux, Lyon, Marseille, Brussels, and Los Angeles, the Group brings together all the 
expertise required for design and production across five areas: Event, Incentives & Travel, Spatial Design, Image, and 
Influence. 
To better support certain clients with specific needs, the Group has also developed specialized expertise in luxury 
(WMH Luxury), healthcare (WMH Healthcare), and mobility (WMH Mobility). 
Since becoming a purpose-driven company in 2023, WMH Project has strengthened its environmental, social, and 
societal commitments—aiming to better serve its clients and contribute to the development of its employees and 
partners by enabling all types of sustainable connections. 
 
 
Learn more: www.wmhproject.com 
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